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—THE
ARTISTS DEN

The Artists Den creates bespoke,
once-in-a-lifetime concert experiences for
audiences in unique settings across the country.

The Artists Den was founded on the premise that magic
happens when you create intimate live music events. We
earned the respect of the music community based on an
unwavering commitment to quality and showcasing the
extraordinary. This includes legendary performances by
Sir Ringo Starr, Robert Plant, Tori Amos and Elvis Costello,
in remarkable venues from the New York Public Library,
to The Met, to a historic cattle ranch in rural Texas.

Further explore the Artists Den Experience.



http://artistsden.com/experience/

—

Live from the Artists Den has established itself as one of the
most popular music series on television, growing its
footprint globally, and partnering with major acts in the
most inspiring locations. Artists Den showcased its
reputation as a tastemaker when we featured a
powerhouse performance by a then little-known
singer-songwriter named Adele, just before her record
shattering album, 21, was released. Later discoveries
include Ed Sheeran, prior to his sold out stint at Madison
Square Garden, and Imagine Dragons, who went from
upstart rockers to one of the biggest bands in the world in
a matter of months. See our full Artists Den Roster.



https://vimeo.com/theartistsden/review/265584401/0b259ae15f

—

The venue is the co-star of each Live from the Artists
Den episode, creating a one-of-a-kind collaboration.
Artists Den selects mission-based venues, often historic
and architecturally significant, with a story to tell.

John Legend chose to perform at a historic Civil Rights
landmark as a fitting backdrop for a concert inspired by
social justice; Kid Rock visited Graceland to pay homage
to his idol Elvis Presley; and Damien Rice held an
intimate in-the-round performance in what once was
an Irish factory in Brooklyn.

Every city has an Artists Den venue, and we've built a
proprietary database of over 5,000 unique Artist Den
settings for future shows.




—

We are currently filming our 14th television
season which broadcasts to an established
international network including TV homes in
the United Kingdom, Japan, Germany, Australia,
Canada, Israel, and Latin America. Live from the
Artists Den is also available on 10 international
in-flight entertainment systems.

International Broadcast Reach

270 PBS affiliate markets

Prime time broadcast, over 10,000 hours annually
92% of American homes, Top 50 Markets

Multiple stations in NYC, Boston, LA, SF and Chicago
0.6- 1.0% rating, age 25-54

Broadcast partners including Sky Arts UK, Globo,
Sky Arts New Zealand, Foxtel

In-flight partners such as Air France, Alitalia, KLM,

Avianca



—

Through our long-standing commitment

to quality programming, we have created

a diverse fanbase with a common love

for music. Our core audience is educated and
affluent with a strong desire for rare and
exceptional entertainment experiences.

Passionate and diverse music lovers

Cultural tastemakers and influencers

High concentration in major cities (top 25 DMAs)
500,000+ database and social

58% female, 42% male

88% between ages 21 - 45

76% college educated, 71% homeowners

VIP database with $3M+ household income

581M fans in alumni social community

2.3M reached annually through web + digital







